
Before the 
FEDERAL COMMUNICATIONS COMMISSION 

Washington, D.C. 20554 

In the Matter of 
Comcast Cable Communications, LLC, 
on behalf of its subsidiaries and affiliates 

For Determination of Effective Competition in: 
Santa Fe, NM (NM0017), (NM0143) 
Santa Fe County, NM (NM0053), (NM0126), (NM0142) 

(NM0144),(NM0172),(NM0187),(NM0188) 

To: Office ofthe Secretary 
Attn: Chief, Media Bureau 

) 
) 
) 
) 
) 
) 
) 
) 

PETITION FOR SPECIAL RELIEF 

CSRNo. ----

Comcast Cable Communications, LLC, on behalf of its subsidiaries and affiliates 

("Comcast"), pursuant to Sections 76.7 and 76.907 of the Commission's rules, 1 requests that the 

Commission find that Comcast faces "effective competition" in above-referenced New Mexico 

areas (the "Franchise Areas"). 

The Communications Act of 1934, as amended (the "Act"), and the Commission's rules 

provide that cable television rates may be regulated only in the absence of effective competition. 2 

Cable operators are entitled to demonstrate that effective competition exists on a franchise-by-

1 47 C.P.R. §§ 76.7 and 76.907. 
2 47 U.S.C. § 543(a)(2); 47 C.P.R. § 76.905(a). 
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franchise basis.3 When a cable operator demonstrates that effective competition exists within a 

franchise area, cable rates in the affected area are no longer subject to regulation.4 

Under the "competing provider" test set forth in Section 623(1)(l)(B) of the Act and 

Section 76.905(b)(2) ofthe Commission's rules (the "Competing Provider Test"), a cable system 

will be deemed subject to effective competition if: 

(i) the franchise area is served by at least two unaffiliated multichannel video 
programming distributors ("MVPDs"), each of which offers comparable 
programming to at least 50 percent of the households in the franchise area; 
and 

(ii) the number of households subscribing to multichannel video programming 
other than the largest MVPD exceeds 15 percent of the households in the 
franchise area. 5 

As demonstrated below, the Competing Provider Test is satisfied in the Santa Fe 

Franchise Area, because two unaffiliated MVPDs serve over 50 percent of the Franchise Area's 

households with comparable programming and the reported penetration rate for DBS providers 

exceeds the 15 percent threshold in the Franchise Areas. 

In addition, under the "low penetration" test set forth in Section 623(l)(l)(A) of the Act 

and Section 76.905(b)(l) of the Commission's rules (the "Low Penetration Test"), a cable 

system serving less than 30 percent of the subscribers in a particular franchise area shall be 

deemed subject to effective competition and exempt from rate regulation in that community. 6 

Comcast satisfies the Low Penetration Test in the Santa Fe County Franchise Area. As shown 

below, the reported penetration level for Comcast is less than nine percent in this Franchise Area. 

3 47 C.F.R. § 76.907. 
4 See Implementation of Sections of the Cable Television Consumer Protection and Competition 
Act of 1992, Rate Regulation, 8 FCC Red. 5631, 5664-5665 (1993) ("Rate Order"). 
5 47 U.S.C. § 543(1)(l)(B)(i) and (ii); 47 C.F.R. § 76.905(b)(2)(i) and (ii). 
6 See 47 U.S.C. § 543(1)(1)(A) and 47 C.F.R. § 76.905(b)(l). 
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I. THE COMPETING PROVIDER TEST IS SATISFIED IN ONE OF THE TWO 
FRANCHISE AREAS 

The two prongs of the Competing Provider Test are straightforward and objective. Both 

prongs of this test clearly are satisfied in the Santa Fe Franchise Area. 

A. More Than Two Unaffiliated MVPDs Offer Programming Comparable 
to Com cast to Over 50 Percent of the Households in the Franchise Area. 

The first prong of the Competing Provider Test requires that a franchise area must be 

served by "at least two unaffiliated multichannel video programming distributors ... "7 This 

requirement is easily satisfied, because the two major direct broadcast satellite providers 

(DirecTV, Inc. and Dish Network, Corp.) ("DBS Providers") are unaffiliated with Comcast and 

"offer" programming that is comparable to Comcast to more than 50 percent of the households in 

Comcast's Franchise Areas. 

Service of an MVPD will be deemed "offered" when it is both technically and actually 

available. 8 The Commission has determined that DBS service is presumed to be "technically 

available" throughout the country due to its nationwide satellite footprint. 9 Comcast's Franchise 

Areas are well within the satellite footprint of DirecTV and Dish Network. Thus, both DirecTV 

and Dish Network are "technically available" in the Franchise Area. 

7 47 U.S.C. § 543(1)(1)(B)(i); 47 C.F.R. § 76.905(b)(2)(i). Section 602 ofthe Communications 
Act of 1934, as amended, defines "multichannel video programming distributors" to include 
cable operators, as well as DBS and MMDS providers. See 47 U.S.C. § 522(13). 
8 Rate Order~ 29. 
9 See MediaOne of Georgia, Inc; Petition for Revocation of the Certification ofGwinnett County, 
Georgia, 12 FCC Red. 19406, ~ 5 n.16 (1997) (citing Rate Order, at 5660-5661 ). 
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DBS service is presumed to be "actually available" if households in a franchise area are 

made "reasonably aware" that the service is available. 10 The Commission has stated that "a party 

may use evidence of penetration rates in the franchise area (the second prong ofthe competing 

provider test ... ) coupled with the ubiquity of DBS services to show that consumers are 

reasonably aware ofthe availability ofDBS service." 11 The same reasoning applies here. 

DirecTV and Dish Network are among the largest MVPDs in the nation. 12 With approximately 

33.8 million subscribers nationwide, 13 comprising over 33 percent of all MVPD subscribers, 14 

10 See Rate Order~ 32 (citations omitted). See also Charter Communications, LLC d/b/a 
Charter Communications Petition/or Determination of Effective Competition in Fourteen North 
Carolina Communities, et al, 19 FCC Red. 7003, ~ 4 (2004). 
11 Comcast Cable Communications, LLC Petition for Determination of Effective Competition in 
Various Michigan Communities, 23 FCC Red. 9595, ~ 5 (2008), citing Mediacom Illinois LLC et 
al., Eleven Petitions for Determination of Effective Competition in Twenty-Two Local Franchise 
Areas in Illinois and Michigan, 21 FCC Red. 1175 (2006) ("Comcast- Various Michigan 
Communities"). Thus, the Commission has not required the production of advertising to 
demonstrate that households in the franchise area are "reasonably aware" of the availability of 
DBS service. See Bright House Networks, LLC Petitionfor Determination of Effective 
Competition (Lake Alfred and Dundee FL), 22 FCC Red. 4390, ~ 6 (2007) ("Over more than ten 
years, we have made hundreds of findings that households in particular franchise areas are 
reasonably aware that they may purchase DBS services based on localized evidence. These 
accumulated showings amount to substantial evidence that households in all franchise areas are 
reasonably aware that they may purchase DBS services. In at least one earlier reported decision, 
we found households in a franchise area to be reasonably aware that they may purchase DBS 
service solely based on evidence ofDBS's nationwide growth and local subscriptions, without 
reference to advertising or other promotion.") ("Bright House Network'5- Florida"). 
12 See Thirteenth Annual Assessment of the Status of Competition in the Market for the Delivery 
of Video Programming, MB Docket No. 06-189, FCC 07-206, ~ 76 (rel. Jan. 16, 2009). 
13 See Press Release, DirecTV Inc., DirecTV Announces Fourth Quarter and Full Year 2011 
Results (Feb. 16, 2012) (reporting that, as ofDecember 31,2011, DirecTV (US) had 19.9 million 
subscribers), available at http://investor.directv.com/releasedetail.cfm?ReleaseiD=649162; See 
Press Release, Dish Network, Dish Network Reports Fourth Quarter and Year End 2011 
Financial Results (Feb. 23, 2012) (reporting that, as of December 31,2011, Dish Network had 
approximately 13.97 million subscribers),, available at http://press.dishnetwork.com/press­
releases/ dish-network- reports-fo LUth-q uarter-and-year-end-2 -nasdaq -dish-085 500 1. 
14 Georg Szalai, Pay TV Operators Added 300,000 Subscribers in Fourth Quarter, The 
Hollywood Reporter, March 19, 2012 (citing SNL Kagan report of 100.31 million video 
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ubiquitous advertising, and the substantial DBS penetration figures in the Franchise Area, it is 

clear that consumers in the Franchise Area are "reasonably" aware of the availability ofDBS 

competitors. 15 Accordingly, both DirecTV and Dish Network are presumed to be "actually 

available" in the Franchise Area, and are offered to over 50 percent of the households in the 

Franchise Area. 

The Competing Provider Test also requires that the programming offered by the 

competing provider must be "comparable" to the programming offered by the cable operator. 16 

The Commission's rules define comparable programming as "at least 12 channels of video 

programming, including at least one channel ofnonbroadcast service programming." 17 The 

Commission has repeatedly recognized that the DBS Providers offer comparable programming 

under the Commission's Competing Provider Test. 18 Each of the DBS Providers offer well over 

100 video channels, most of which are non-broadcast services. 19 And, as shown in the attached 

channel line-up, Comcast's programming service offerings in the Franchise Area are 

substantially similar to the DBS Providers' programming services.20 

subscribers by the end of2011), available at http://www.hollywoodreporter.com/news/pay-tv­
operators-added-subscribers-fourth-quarter-snl-kagan-showtime-starz-hbo-3 01624. 

15 See, e.g., Comcast- Various Michigan Communities~ 5; Bright House Networks- Florida~ 
6. 
16 See 47 U.S.C. § 543(1)(1)(B)(i); 47 C.F.R. § 76.905(b)(2)(i). 
17 47 C.F.R. § 76.905(g). 
18 See, e.g., Comcast Cablevision of Maryland, Inc., Petitions for Determination of Effective 
Competition (Charles County, MD), 19 FCC Red. 7130, ~ 4 (2004) ("We find that the 
programming ofDBS providers satisfies the Commission's program comparability criterion 
because DBS providers offer more than 12 channels of video programming, including more than 
one non-broadcast channel."). 
19 See Channel Line-ups of DirecTV and Dish Network, attached hereto as Exhibit 1. 
20 See Comcast Channel Line-up, attached hereto as Exhibit 2. 
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Test. 

Based on the above facts, Com cast has satisfied the first prong of the Competing Provider 

B. The Competing Providers Serve Greater Than 15 Percent of the 
Households In Comcast's Franchise Area. 

The second prong of the Competing Provider Test requires that the subscriber base of 

competing MVPDs, other than the largest MVPD, exceeds 15 percent of franchise area 

households. 

DBS Providers track their subscribers according to the zip codes where each subscriber 

resides, rather than by political jurisdiction. In this case, Comcast relied on ZIP+4 codes 

associated with the Franchise Area in order to determine the number ofDBS subscribers within 

the Franchise Area. 21 The Commission has previously accepted ZIP+4 codes as "reasonable and 

sufficiently reliable for purposes of determining the presence of effective competition,"22 and 

stated its preference for this approach. 23 

To determine the relevant ZIP+4 codes for the Franchise Area, Comcast contacted Media 

Business Corp. ("MBC," previously known as "SkyTrends"). MBC has developed a process to 

accurately identify the ZIP+4 codes that correspond with the political boundaries of a particular 

community. This process utilizes enhanced mapping software that correlates ZIP+4 codes with 

21 In certain instances, the entire 5-digit ZIP code is located within a particular franchise area. In 
these situations, Comcast used that standard 5-digit ZIP code, rather than the more detailed 
ZIP+4 analysis, as the additional detail would not provide any greater accuracy. 
22 See Cable One, Inc. Petitionfor Determination of Effective Competition in Pocatello, Idaho, 
18 FCC Red. 12792, ~ 8 (2003), quoting Falcon Cable Systems IL a California Limited 
Partnership, d/b/a Charter Communications Petition for Determination of Effective Competition 
in Twelve Oregon Cities, 17 FCC Red. 4648 (2002). 
23 See Public Notice, "Commission Announces New Standards for Showings of Effective 
Competition For Cable Service," 23 FCC Red. 12067 (2008). The Commission stopped short of 
requiring ZIP+4 evidence in effective competition cases. See Public Notice, "Commission 
Clarifies Standards for Evidence of Competing Provider Effective Competition for Cable 
Service," DA 09-1361,24 FCC Red. 8198 (2009). 
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the U.S. Census Department's "block group" level households. The "block group" measurement 

is the most precise Census tool available to measure households within a very small geographical 

area. With this software, MBC was able to identify the ZIP+4 codes that lie within the Franchise 

Area.24 

Com cast next provided all of the ZIP+4 codes for the Franchise Area to the Satellite 

Broadcasting and Communication Association ("SBCA"). SBCA is the national trade 

association representing the two major DBS Providers, and it has assumed the responsibility for 

compiling subscribership data and responding to data requests from cable operators and 

franchising authorities engaged in effective competition proceedings. The DBS subscriber 

numbers reported in the attached Effective Competition Tracking Reports ("ECTR") from SBCA 

reflect the total DBS subscribers within the individual ZIP+4 codes associated with the Franchise 

Area.25 

Finally, Comcast compared the DBS subscribership figures reported by SBCA with its 

own subscribership, and was able to confirm that its own subscribership exceeded DBS 

subscribership in the community that qualifies for effective competition under the Competing 

Provider Test- Santa Fe. Comcast is the largest MVPD in this Franchise Area. 

To determine whether DBS subscribership exceeds the statutorily mandated 15 percent 

threshold in the Franchise Area, Comcast compared the competing providers' subscribership to 

the most recent U.S. Census occupied household unit figures for the community.26 This 

comparison yields the penetration rate for DBS Providers in the Franchise Area. 

24 See Letter from MBC (explaining ZIP+4 methodology), attached hereto as Exhibit 3. 
25 See Exhibit 4 (providing total ZIP+4-based DBS subscribership for the Franchise Area, as well 
as all ZIP+4 data relied on in the Petition). 
26 2010 Census Data household data figures are available at http://factfinder.census.gov, the 
relevant pages of which are attached hereto as Exhibit 5. 
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As detailed in Exhibit 6, the subscriber rate for the DBS Providers in the Franchise Area 

exceeds the 15 percent threshold required under Section 623(1)(l)(B) ofthe Act. Accordingly, 

Comcast meets the second prong of the Competing Provider Test. 

Because Comcast meets both prongs of the Competing Provider Test in the Santa Fe 

Franchise Area, it faces effective competition in this Franchise Area. 

II. THE LOW PENETRATION TEST IS SATISFIED IN ONE OF THE TWO 
FRANCHISE AREAS 

In addition to satisfying the Competing Provider Test above, Comcast is entitled to an 

effective competition determination in Santa Fe County Franchise Area, because the Company 

serves less than 30 percent of the local households in this particular Franchise Area. 

Section 623(l)(l)(A) of the Act provides that a cable system will be deemed subject to 

effective competition if "fewer than 30 percent of the households in the franchise area subscribe 

to the cable service of a cable system."27 The measurement of subscribership under this test 

"will be based on the subscribership ofthe particular cable system in question, and not an 

aggregation of the subscriberships of all cable systems and competitors in the franchise area. "28 

To determine whether Comcast subscribership is less than 30 percent in this Franchise 

Area, Comcast compared the Company's subscribership to the U.S. Census household figures for 

the community.29 This comparison yields a Comcast penetration rate of 8.86 percent in the Santa 

Fe County Franchise Area. 30 

27 47 U.S.C. § 543(1)(1)(A); 47 C.F.R. § 76.905(b)(l). See also CC Michigan L.L.C. d/b/a 
Comcast Communications, 17 FCC Red. 1513, ~ 2 (2002). 
28 Rate Order ~ 18. 
29 See Exhibit 5. 
30 See Exhibit 7. 
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Comcast has demonstrated that fewer than 30 percent of the households in the Santa Fe 

County Franchise Area subscribe to the Company's cable service. Accordingly, Comcast has 

satisfied the criteria.for establishing effective competition under 47 C.F.R. § 76.905(b)(l) for this 

Franchise Area. 

CONCLUSION 

Comcast's cable system is subject to effective competition in one of the Franchise Areas 

under the Competing Provider Test. The Company is subject to effective competition in one of 

the Franchise Areas under the Low Penetration Test. Based on the evidence presented herein, 

Comcast respectfully requests that the Media Bureau issue an order acknowledging the presence 

of effective competition in each of the two New Mexico Franchise Areas as of the filing date of 

this Petition. 

September 21, 2012 
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Respectfully submitted, 

Comcast Cable Communications, LLC 
o behalf of its subsidiaries and affiliates 

Davis Wright Tremaine, LLP 
1919 Pennsylvania Avenue, N.W., Suite 800 
Washington, D.C. 20006 
(202) 973-4200 

Its Attorney 
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CERTIFICATION PURSUANT TO 47 C.F.R. § 76.6(a)(4) 

The below-signed signatory has read the foregoing Petition for Special Relief, and to the 

best of my knowledge, information and belief formed after reasonable inquiry, it is well 

grounded in fact and is warranted by existing law or a good faith argument for the extension, 

modification or reversal of existing law; and is not interposed for any improper purpose. 

September 21, 2012 
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Respectfully submitted, 

Comcast Cable Communications, LLC 
on b half of its subsidiaries and affiliates 

Davis Wright Tremaine LLP 
1919 Pennsylvania Avenue, N.W. 
Suite 800 
Washington, DC 20006 
(202) 973-4200 

Its Attorney 



DECLARATION OF WARREN FITTING 

I, Warren Fitting, declare, under penalty of perjury that: 

1. I am the Senior Director of Regulatory Accounting for Comcast Cable 
Communications, LLC ("Comcast"). 

2. I have read the foregoing Petition for Special Relief ("Petition") and am familiar 
with the contents thereof and the matters referred to therein. 

3. I have reviewed Comcast's respective cable subscriber numbers for the Franchise 
Areas at issue in this Petition, as well as the DBS subscriber numbers provided by 
SBCA for the individual Franchise Areas as described in the Petition. Comcast is 
the largest multichannel video program provider in the Santa Fe Franchise Area. 

4. The facts contained within the Petition are true and correct to the best of my 
knowledge, information and belie£ 

5 e p + P'fV\..b e£ Ca. I .2. {:) l z.. 
Date Warren Fitting 
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·-- HBo Farney (East) 537 tiQJ 507 STARZ Cinema HO IBQl 531 The NDvie Channel 555 

539 HBO Family {West} 508 STARZ Corr.edy HD lEQl 526 {West) 
ThnllerMAX HD 1.@522 

538 HBO latioo 00 511 STARZ£dge ~529 IEQI521 
1535 HBO S""Jgnature !@ 503 ST ARZ lnBlack EQI530 

WIMXHDEast 

614 HBO Zone HtJ· l8Ql 509 ST ARZ Kids a Family HD IBQl 525 

lHQi 681 FS~ : i:!§ 686 FS ~'tit Pfus (2:) f!Qi"648 ROOT SPORTS Rocky tiQ!w 
FS Cincinnati 00 661 f!> ~t."thwest !Ern&/& Mountain 

18£1682 FS Detroit 663 FS Southwest Plus 00671 
SportSol.<th ffi1I 649 

Spor...scuth Plus !@650 
IB§I696 FS Detroit Plus !i:!Ql664 FSWest 00692 

SportsNet New York 639 ~ 639 
00697 FS Florida !BQ!654 MASN 640 ~640 

S!JQrtsTime Ohio 662 i!QI662 
FS Ronda Plus !HQI 655 MSG Plus635 ~635 

It@ 698 FS~ lBQl 6?1 Madi..scn SQuare Ga!"den !HQ!634 Sun Sports IHQI653 

699 FS NOrth l8Ql668 634 Sun Spor..s Plus 1!5;!!. 656 

667 FSOhio i8QI 660 NESN 628 !HQi 628 Yankee Ent. & Spor""LS It@ 631 

!HQJ 694 {YES} 631 
1HQ!643 FS South iBQl 646 

Prime Ticket 

i!jQ! 642 FS South Plus !EQI 647 
ROOT SPORTS Northwest !EQ! 687 

it@ 630 ROOT SPOR15 Pit'"..sburgh iBQl 659 

00665 

- - - - -

- - . . . - . ·. 
-~~~Rocx m 803" 831 SONICTAP: Italian S'.stro 881 SdNICTAP: RegiOOa{ 

SONICTAP: Dailce 859 Blend Mexican 
804 

.SONTCTAP: Famil.iar 880 
SONICTAP: Italian 882 SONICTAP: Retro Disco 845 

840 Favvrr..es 
Contemporary SONICTA?: Rod<: en 878 

805 SONICTAP: Fiesta 870 SONICTAP: Jazz 852. Espaool 

806 -Tropical SONICTAP: latin Hits 871 SON!CTAP: Salsa 874 

832. 
SONK:TAP: 839 SONICTAF: Latin Jazz 879 SONICTAP: Sh-vwtunes 823 
Flashback/New Wave SON!CTA?: Ught 866 SONICTAP: Silky Sct.1 843 

821 SOHICfAP: Folk Rock 813 Class' .cal SON!CTAP: Sitver"Screen 822 
SONICTAP: FU!t·Metat 830 SON!CTAP: ln<e Soogs 819 SONICfAP: S~.ger- 836 

834 ..Jac:tet SC-NICTAP: Malt Shop 80Z Song<Hliter-s 
869 SONfCTAP: Gaspe! G{ory 827 Oldies SONICTAP: S.-nooth Jazz 851 

867 SONICTAP: Great 855 SON!CTAP: M.anacil.i 876 SONICTAP: Soft Hits 849 
Standards SONICTAP: Metro &end 853 

820 SONICTAP: Groove 824 SON!CTAP: Spike 841 
l...oonge SOt·llCTAP: Modem 814 SON!CTAP: SubTerranean 8513 

801 SONICTAP: Hafr Guitar 829 
Count.-/ 

SONICTAP: Symphonic 864 SONICTAP: Modem 860 
812. soNJcrAP: Hallehtjah 828 WO£kout SONICTAP: The Boombox 846 

854 
SONICTAP: Hit Coontry 809 SONICTAP: Muska De Las 872 SONIIT<W: The 868 
SONtCTAP: Holidays a 815 Amer'.cas P'.aygroond 

877 Happenings SONIIT4.P: New Age 856 SONICTAP: The Spirit 826 

837 SONICTAP: Hooky Tonk 811 SONICTAP: Old s&..oot 844 SONlCTAP: Today's Hits 816 
Tavern Funk 

sat.'!CT AP: Tcaditxw.al 808 
850 SCfflCTAP: Hot Jarrrz 825 SONICTAP: PUMP! 861 Clx.TI'"<rj" 

SONICTAP: !iot""..est: HTts 81! SONIITt...P: Plano 865 50NICfAP: Tranquility 884 
842. SONfCTAP: Hurbaoo 875 SONlCTAP: Rat Pack 807 SONlCTAP: Y2.k: Hits 817 
833 SONJCTAP: Hype 847 SCNICTAP: Reality Bites 838 SONICTAP: Zen 857 
862. SONICTAP: lnk'd 835 SONICTAP: Red, Rock 810 

50t.1CTAP: 1.-;sh 881 and Blues 
848 SONICTAP: Reggae 363 

*The fotlow!ng ci"lanr.e!.s ;-~urre a speci.al dish or equipment: MHz, GEM. NIT, Hope Ch<!rme!., JLTV, Once, HlTh, V-Me, E.r1lace, C-c-l.den Eagle Broadcasting, 
and Fr ee Speech W. !?lease caU 1·800·531-5000 for more inforrration. 

htto:/ /vvvv-w.direct'"-l.com/DTV APP/comnare/mintablePackruzeChannels.isu?nackageld=960... 1117/20 ll 



AU A&ll! 
ABCI'It AIIC -.., 
AUVE A- i.),e 
ANGEL Anile! 0no 
~L2 .~~W'O 
BTV e~ To.ltwi.lon 
BUYI· B~ . 
TOON Cottoon No._rlc \t)-
TOOtM c:.itoOn- (W) 
CCTVE CC!V·E 
CC>lEWS CCIV-Nowo 
CHRCH Ch...n~ 
GMT CMT 
CNBC CNOC 
CNN CNN 
CMDY Comedy C...bwl 
CSPN2 C.SOOct 
DYSTR ~ar 

DISC ~ a--1 
DISE Dloney a-.ne1 (E! ..,. 
DlSw E111:ner ~ (W) 

CJjJ ... 
180 
219 

• 262 
266 

lJiiQIJ '"' 9602 
221 

11/i/ 1711 
177 
664 
2BS 
256 

(181 188 
t1IiJ 208 
Cli1 2oo 
t:i!J 1171' 

211 
263 

~oc ~~ 

Cli1 182 
112 
173 
197 

/Jlj]" 114. 
ESPN ESPN 

ESPN2 -ESNWS ESI'NEWS 
EsPNU ESPNO 
FOOD Food Nolworlc 
FXHW5 FOX -Ciww>ol 
FX FX•,.,. 
GEMS Go<no&~W 
HGTV HGTV 
HIST Hadocy 
HNN HlN 
HEfrV ~lV 
HSN H$11 
HSN2. HSN2 
ICIV In Co<lnlry r.-~ao. 
INSP ~-
ION ION (!:) 
IONW ION(W) 

G~ =r., ... ...., 
MALl. .,.. 
~ ~ 
"fTV~ him 
NICK llld</Hkkei_(E) _ 
NICKW Hlck/HkkotN!too(W) 
PRAYR Pn~r 
ovc ave 
REELZ 114olr.Cho,....l 
SALE S1le 
SHOP t/ooip 

~~~DC ~:~-
SPIKE Spike TV 
SYFY 'WIY 
l'BS TBS ..,. 
n.c nc 
TNT TNT MII 
ORV r.-ct-mol 
T'IGAM lV a. .. N I~ 
'IVGN lVGoldoNe-
TVLHD TV Lend 
USA USA ... 
IiHI VH I 

TWC --a­-at:!Ji1M#fti3,6!.!.!UC 

Hoppttt .l 
Aliolherr--.o 

(181 140 
C1iJ 144 

142 
l4i 

liliJ 110 
tmr 205 
C1iJ 136 

229 
11/i] 112 
C1iJ t20 
CJjJ 202 .., .. 

84 
228 
230 
~8ll 
215 
2 '17 
227 

C1iJ 108 
220 

C!Il 180 
181 

C1iJ 170 
171 -137· = ~g 
220 
22. ... 
257 

fJ1jJ 168 
CJjJ - 122 
fJ1jJ 13ll 
(181 1a:t 
J1lj] t38 
(181 IllS 

•o• 
117 
loti 

C1iJ 1011 
fJ1jJ 152 
C1!1 2t& 

_ ,. GO 
8002--ao&li 

THERE'S SOMETHING FOR EVERYONE 

America's Top 200 

API. 
BBCA 
BET 
orGIO .. 
BRAVO 
Ces5N' 
CURNT' 
DlsXD 
FOXB 
G4 
GLVSN 
:GOLF 
GSN 
HUI'RI( 
HUB 
ID 
LMH 
ULSN 
MSNBC 
IIT'CIEO 
NBATV 
NFL 
NHLN 
NKJR 
NUVO 
OV>UN 
OWN 
dxYG'!!­
RFOTV 

'SCI 
SOAP 
SPEED 
STYLE 
lNCK 
FTRAE 
flRAW 
lRtml 
'l:C!-1 . 
UNVSN 
UNVSW 
UDEP 

rcludes alf of An·enca'3 Teo 120 
an:J tr--e cr>anre!.s •1sted CBJo •. --­. B!IC Aiftinca ' 
81:1' s:g.r.,-· 

~-CurroniTV ,..,_XD_ 
Far Business Network 
G4 
Gala visiOn 
Golf Channel 
GSN 
Hil.m..t.~ 
Hub 
... ... d • DIIC9nly 
ut.Um. MD"''h Nftwork 
MUI-
monloc 

-~­NBA TV 
NFL..._ 
NHLNetwork 
l'tiok .k 
ni.NolV 
O..lion 
~~ Optilh Winf!.Y Network 

RFO-TV ·s.:-
SOAP'M I 
'SPEED 
Strl• 
~ 
~Fvt..,n (E) ' 
TOIOFob"''twl' 
INTV 
l'umoo C1aoolo- ­
UnlvbrOII(E) 
lrni'rilio<I(W) 
Unlvlaioo O~tporraa Ncttwork 

fJ1jJ 
fJ1jJ 
lillJ 
t:Tll' 
lillJ 
fJ1jJ 

t:l!1 
t:li1 
t:li1 
lillJ 
= C1iJ 
t:l!1 
fJ1jJ = t:li1 
t:l!1 = C/!1 
t:l!1 
C/!1 

IJ1i1 
ciiJ = 1:!11 

General Channels' 
BABYI BabyfillltlV 
BLOCK Bklckbu.ter studio Channel 
BYU1V BYUTV 
CTN C Mttt.lll\ Ta ~Ovi~On NetwOik 
ARTS 'CI~ Mo Stoowcoao 
CSPAN C.SPAN 
DN101 DISH tOt 
EARll-1 DISH E4>'11> 
flO ME OiehHOME w.. .. ~~t-.l 
ENLC Enlace 
EWN EllornOtWo•d~-..,. 
PREYW Flee PreYiew Guide 

104 
131!· 
124 
439 
12ll 
158 
215 
.174 
206 
191 
273 
401 
116 
1R 
179 

1ft 
109 
152 

2011 
186 
156 
154 
157 
169 
167 
~1 
180 
127 
231 
tila 
253 
1.50 
115 

·uh 
271 
'272 
204 
--132 
270 
928 
869 

9'400 
102 

9403 
267 

9406 
210 
tot 
287 
100· 

9411 
28l 
103 

lo~J Networks 2·70 

Rcglon011 Sporb Nctwork5• 

Hopper .i 
All other receivers 

FOX 

412 

409-437 

lflj}.C!Jamlls arebrwldca;tin SO and HD lriessnttedu t:Iil!l:!D . 
TIYirlrcHMtb tn.dcutin HD, .,.uneed an HO TV, a DISH If{} fft2iftr, attd 1 
IJISHHD.td..ni*Qge. 

BOLD · ChlnoUilt.ldareHmelfumat~dtannllls.. 
S4P" - Spanish allil fetd mGbR. ADdiD dispcllibl! en ~fill 

AlaiebleOfliN~;t:HDchiiiiBds 

America's Top 250 
n"'!CL:d~s e•1 of _.1\n· ~G.c:..·s Tt.p 200 
;~d t'"'E dun~e:s r Sh:·O be!O.'I 

BIO 
BW : -= 
BOOM 
CHI[R' 
CLOO 
CooK 
AMERJ 
Dl1' . 

lllo 
~.,.-
BoomOfMg~ 
Cfiloij. • 
eloo 
~a..Mrl 
Dmin:••lon Amtr~Q 
'D(y -l'l -

fJ1jJ 
Cli1 

fJ1jJ 
t:1i1 

=· EN COR 
ENCRW 
EACTN 
EDIIAM 
ENFAM 
El.OVE 
ESUSP 
EWSTN 
EPXDR 
1'6XMO 
FSC 
FUEL­
GMC 
GAC 

::i~- C1!IlJ:I11 

119 
203 
175 
199 
196 
113 
194 
111 

340 
341 
343 
345 
347 
348 
344 
342 
282 
133 
406 
3118 
188 
185 
121 
187 
195 
371 
838 
1ll0 
159 
178 
396 
232 
385 
400 
329 
2.18 
183 

H2 
HMC 
MIL 
'MPLEX 

Er\oo~Cit Ac,tign 
E~>Coroo ..... 

~f.::'Y 
Encore Sucpenw 
Eoc:otOW'M::.ntli 
EPIX ORII/E·IN ,.. 

""'·- Cllonnel ~ Soec• r Chvrnet 
FUEL lV 

~:.. Amorjcon Counuy (GAC) 
H2 
__ c....,... 

Mllflaryc:ban!MI 
M"OYioP.-' 

MUN2 n\un2. 
liATGW .._tGoo WILD 

~= ::~.:..:::.c 
OTDCH Our door .CM.nn~~t 
RURAL RUrallV 
SPMAN Spoftalnl:n C'h~~nnel 
'iENIS ,Tariiil. a;,..,o., 
~w t'n..~~~!_!(W) ....,. 
VH1Cl VH1 Classic 

i•Jf"i :l,lrtffffj3tfffff51Jt 

FSTV Frei $p;iech'lV 
KBS KBS World' 
KT\1 Kids & Teens Television (KTV) 
UNK LmkTV 
NASA- NASA 
ONPPV Pay..Per-VIewGulde 
MGN i>Oniagon 
TBN TBN 
IM~ The Impact Notwork 

C/!1 
Clif 

fJ1jJ 

= 
= 

98 g-
'11415 
9394 

284 
9410 
212 
500 

9405 
260 

9397 
3ABN Three Angefs Broadcasting Network 9393 
liME 

·MOVIE 
MOVIE 
SPORT 

V2ME .. 

DISHCIJiooii. 
DISH Cinema 

~&Evanta 

9414 

I 
500· 558 
454-472 

1 01..,., mllbiitybuM .. me•ra.e afthr. f~9HQrlphictlltc:3til' 
tintlll'll.JriOlWTII!IiltlliCbgt, dilllantenlll, 
'Artlitblt with llulti-Sp.t Pack or a nNn~ of Amtric:i's Tep 120 Pki1 --=bgr. 

, 

AUVE 
ANGEL 
ANGL2 
liPL 
810 
imV 
BOOM 
Bl/Yf . 
CBSSN 
CCIVE 
CCNEW 
'COOK 
CSPN2. 
I1YSTR 
DIY 
DOC 
FOOD 
FXMWS 
GEMS 
GAG 
HLMRK 
HMC 
HLN 
HSN 
HSN2 
HUB 
ICTV 
JIV -
MAlL 
NICK 
NICKW 
iit¢KT 
OTDCH 
(!jVC 
RFDTV 

' SAl£ 
SCI 
SH0P 
SHNBC 
rAND 
TWC 

America Live 
MQe!Oriio­
AngeJTwo --lllo 

~­a.o,n.n<ng ~ 
sU,r 
CBS S potts N• IWOfk 
cent.£ 
CC1V~NcW<t 

~-· C.~PAN2 .,.,..., 
DIY 
O.X.:....nwyCNMel _,.._""' 
FCDI-CI\aNWI 
Gfm• and lowtky 
G,_, ~ Caom:oy (GAC) 
.,.11/nark Channel --c­HLI' 
HSN 
HSN2 
flub 

=~~~ 
Mali 
llli:lrl_.t_OO 
Hl<k/Nid< ....... (W) ... ---..... 
Outdoo, Cn1Mel 
aVe 
RFD·lV 
SolO 
S.tence ......, 
ShopNBC 
tv lAnd 
Wealher Channel 

-. . 
' \ ,' 

219 
262 
266 , .. 
"" 203 
175 
221 
156 
864 
265 
113 
211 
283 
111 
197 
110 

2011 
229 
165 

'"" 1117 
202 
B4 

226 
179 
230 
Xl7 
220 
170 
171 
1711 
396 
131 
231 
Xl5 
193 
Xl4 
220 
100 
214 

dish. 
For the most up-to-date Channel Uneup Card, 

please visit mydish com /chanr.elcard. 



Premium Movie Packages 

HBt:1 
HBO-E HBO (E),.., (f[jJ 

H802E HB02 (E)..,. (f[jJ 

HBOSG HBO Signature suo (f[jJ 

HBQ-W HBO(W) ... (f[jJ 

H802W HB02 (W) np 

HBOFM HBOFamily ... (f[jJ 

HBOCY HBO Comedy SAP (f[jJ 

HBOZ HBOZooo I:E1!13I1 
HBOLT HBO Latino (f[jJ 

rJCI1S 
MAX-E Cinemax (E) SAP = MAX·W Cinemax (W) ..,. (f[jJ 

MOMAX MoreMAX SAP 

ACMAX ActionMAX $AP Cll1 
5-MAX 5StarMAX SAP (f[jJ 

~-wr. 
SHO-E Sllowtlme ~ ... (f[jJ 

SHO-W Sllow1imo (W) •""" (f[jJ 

SHOTO Sll<rwUmo 2 .... (f[jJ 

sHOCS SfwiwooHi~U. Cll1 
SHOEX Showti~ &ttoma f!.P 
SBYND ·~·'Sosond ... 
TMG-E Tho Moolo C,_.al (!;) ... (f[jJ 

TMCXE The Mo>'iO Clw1IIOI """(E) ... 
FUX FUX 

5lm% 
EN COR Encore (E) SAP 

STARZ Soan:(E) ... 
STRZW Starz 0N) SAP 

SEDGE Slarz Edge sAP 

SCINE Starz Cinema SAP 

STZC S>arzComedy 
SBLCK Starz lnBiack ~ 
SK&FM Starz Kids & Family UP 

Mlnf.P~~tks 

ef!.! 
EPIX1 
EPIX2 
EPIX3 
EPXDR 

eNCRW 

EA9'f'ti 
ED RAM 
ENFAM 
ElOVE 
ES~P 
EWsTN 
MPI.EX 

EPIX 1 SAP 

EPIX2 S&P 

EPIX 3 SAP 

EPIX DRIVE~N ..,. 

&-a(W) ... 
e-1.> Action 
"'-" Dromi 
EncOrOFiiT>'!y 
EMx>na l4vv 
~ioci>nt-~110 
Er.eor• West,ma 
~ .. 

(f[jJ 

i:Ill 
(f[jJ 

(f[jJ 

(f[jJ 

(f[jJ 

(f[jJ 

C1J1 = 

~t!llf.OOII.,_..UJ:.LII9'-J,.,.,..~a.a....a-J; _,11184._,. 
1111_..-.bnt.~ri.-..Ja""r.::....,_..,.~_.. .. ,...._....,_.~~lll!MI-...cn~ .. ,.,.... 
.......... _..u._.Joo._~.,-~U4-II~ 
...,. ........... ..a:.. 

300 
301 
302 
303 
304 
305 
307 
308 
309 

310 
311 
312 
313 
314 

318 
319 
320 
321 
322 
323 
327 
326 
333 

340 
350 
351 
352 
353 
354 
355 
358 

380 
381 
382 
2112 

341 
343 
345 
347 
346 
344 
342 

= 

l't1ln l·Pilcks 

-IIIDcldluata' 8llorile 
100.000 mc'i!oeo ~and ....,;, ~ "'""· ~-or.~·afrUiiie<l ~0 . " "ith 
iW> liD QVR-~ tobf~ lnll!me~ 
25,000 ti1les available on 
dishonrme.com. 

erne Centric fiEI!I31 371 
Cl Crime & !..-ligation t:Ii1J!D 3 68 
ESUSP Encore Suspense 344 
EPIX1 EPIX ... Cll1 380 
EPIX2 EPIX2 So\P (f[jJ 381 
EPIX3 EPJX3SOP t:li1!1::r1 382 
HMC Hallmark Movie Channel (f[jJ 187 
HDNMV HONe! Movioo CUB:i11 383 
INDIE lndiePiex = 378 
L.OGO L.OGO CJl:1i131 373 
MAVTV MAVTV American Real = 361 
MGM MGM t:IilD1 385 
MPLEX MoviePiex 377 
PI.DIA Paladia fiEI!I31 369 
PI XL PiJ:L (f[jJ 3BB 
RETRO Retrol'!oz i:IiJm1 3"19 
SMC Sony Mollie Channel Clil!131. 386 
SCINE StarzCii>ema a5s 
UNIHD Universal HO CUB:i11 366 
Vl.ClY Volo!:i>y Cl1BID364 
WFN Wor1d Fishing Network 394 

~ -- .Get ConMctacl ~ J BABY Baby TV ... 824 DISH perks GMC gmc 1BB ~,our OISI'f'~eeriea 
GSN GSN (f[jJ 116 ElOR oc 1-fqpponeceiiisr-10 yoUt 
HLMRK Hallmarl< Channol Cll1 185 There are a lot of benefits to being a 
HMC Hallmar1ri. Movie Channel (f[jJ 187 broadband lnteroetaelVipe BOd DISH customer. You get things like 
HUB Hub Cll1 179 gwn instant access 10 li1ol>sands month-long free previews, sweepstakes 
OWN OWN: Oprah Wimphrey Netwatk (f[jJ 189 of 0n Oomand ~and 
PI XL Pid. .... Cll1 368 nte!lowa. 

for trips, H DTVs and more, exclusive 
RFDTV RFD-TV (f[jJ 231 free shows, new channels, and tons of 
RURAL RurnJTV 232 online content And ~'s all included with 

your DISH service. 
~~ 

MAVTV MAVTV American Real HD t:li1!1::r1 361 Get all the extras for nothing extra. 

OTDCH CJub:ioo, Channel 398 YJSit dishperl<:s.com 
SPMAN Sportsman Channel Cll1 395 
WFN WoOd Rshing Ne>worl< 894 

~ 

ESPCL ESPN Classic 143 
N~ some help? FSC """ Soccer Channel Cll1 406 

FUEL FUEL TV 3QB 

6 mydlslu:om/support MLB"N MLB-Natwork Cll1 152 

dish 
MlBSZ MLB Network Strike Zone 153 . . 
NFL NFL Naiv.ork 7:!!1 1S4 (j faccibook.Comldish 
NFLRZ NFLRedZone Cll1 155 
NBATV. NaAlV Cll1 156 0 twttt._er,c:onltdish 
NHLN NHLNetwork i:EJ 157 
USN lJtUye<sal SportB 402 § DISH 101 -Support Channel (Ch. 101) 
Plus over 25 Regional Sports Networks 



EXHIBIT2 



® 

@ XFINITV® TV 

Limited Basic 

KASA (FOX) 
ave 
KOB (NBC) 
KNME (PBS) 
KWBQ (CW) 

7 KOAT (ABC) 
11 KCHF 
12 KASY (My Network TV) 
13 KRQE (CBS) 
14 KTFQ (Telefutura) 
15 KLUZ (Unlvision) 
16 Public Access 
17 KQOF (Azteca) 
18 KTEL (Telemundo) 
20 HSN 
21 CCAST 
22 KAZQ 
23 KNAT 
25 EWTN 
26 C-SPAN 
27 C-SPAN2 
28 Government Access 
79 Jewelry TV 
99 Leased Access 
201 KLUZ (LATV) 
202 KASA-Cool TV 
203 V-Me 
204 KNMD (PBS World) HD 
205 KNMD-CRE 
206 KLUZ HD 
207 KTFQ HD 
208 KOB-ThisTV 
209 KOAT 
210 KOAT (ABC) HD 
211 KOB (NBC) HD 
212 KRQE (CBS) HD 
213 KASA (Fox) HD 
214 KWBQ (CW) HD 
215 KASY 

(My Network TV) HD 
220 KNME (PBS) HD 
280 Shop NBC 

• Addiliona/equipment needed 
to view these channels 

NM-019_SanlaFe_OS12 indd 1 

Family Tier 

Includes Limited Basic 

32 HLN 
35 The Weather Channel 
60 Disney Channel 
62 Nickelodeon 
68 HGTV 
69 Food Network 
109 National Geographic 

Channel 
110 Science 
128 Sprout 
130 The Hub 
133 TeenNick 
135 Disney XD 

Digital Economy 

Includes Limited Baste 

19 TV Guide Network 
33 CNN 
34 Fox News Channel 
35 The Weather Channel 
40 truTV 
41 USA Network 
45 A&E 
46 History 
48 Comedy Central 
54 Discovery Channel 
58 Animal Planet 
60 Disney Channel 
61 Cartoon Network 
63 TV Land 
65 AMC 
66 Hallmark Channel 
67 Lifetime 
69 Food Network 
71 E! 
72 BET 
116 H2 
137 Hallmark Channel 
200 TV Guide Network 

Digital Starter 

Includes Limited Basic 

B ESPN 2 
9 ESPN 
10 FSN New Mexico 

19 TV Guide Network 
29 Galavlslon 
30 MSNBC 
31 CNBC 
32 HLN 
33 CNN 
34 Fox News Channel 
36 Golf Channel 
37 NBC Sports Network 
38 Speed 
39 FX 
40 truTV 
41 USA Network 
42 TNT 
43 TBS 
44 Bravo 
45 A&E 
46 History 
47 Spike 
48 Comedy Central 
49 GSN 
50 G4 
54 Discovery Channel 
55 OWN 
56 Travel Channel 
57 TLC 
58 Animal Planet 
59 ABC Family 
60 Disney Channel 
61 Cartoon Network 
62 Nickelodeon 
63 TV Land 
65 AMC 
66 Hallmark Channel 
67 Lifetime 
68 HGTV 
69 Food Network 
70 Style 
71 E! 
72 BET 
73 MTV 
74 VH1 
75 GMT 
111 Investigation Discovery 
114 BBCAmerica 
115 bio. 
116 H2 
119 Lifetime Movie Network 
137 Hallmark Channel 
149 MoviePiex 
179 GSN 
181 Hallmark Movie Channel 
183 INSP 
190 Daystar 
200 TV Guide Network 

® 

172 Lifetime HD 
216 TBS HD 
217 Food Network HD 
218 USA Network HD 
219 History HD 
221 A&E HD 
222 HGTV HD 
224 Discovery Channel HD 
225 Velocity HD 
227 Palladia HD 
229 CNN HD 
230 Animal Planet HD 
232 AMC HD 
234 Syty HD 
235 TLC HD 
236 Disney Channel HD 
237 ABC Family HD 
240 Fox News Channel HD 
249 TNT HD 
250 Universal HD 
251 Golf Channel HD 
252 ESPN HD 
253 ESPN2 HD 
255 Speed HD 
256 FX HD 
258 FSN New Mexico 
401-446 Music Choice 
803 ave HD 
813 BBC America HD 
814 Galavlslon HD 
820 HSN HD 
822 flallmJrk Channol HD 
824 btu. HD 
826 G4 HD 
827 Style HD 
829 H2 HD 
830 MSNBC HD 
831 CNBC HD 
832 HLN HD 
833 Investigation 

Discovery HD 
835 The Weather Channel HD 
837 NBC Sports Network HD 
839 Lifetime Movie 

Network HD 
840 trulY HD 
847 Spike HD 
848 Comedy Central HD 
849 Travel Channel HD 
850 Lifetime HD 
851 Bravo HD 
861 Cartoon Network HD 
862 Nickelodeon HD 
868 Hallmark Movie 

Channel HD 

® 

871 El HD 
872 BET HD 
873 MTV HD 
874 VH1 HD 
875 CMT HD 
897 XFINITY 3D 
898 ESPN 3D 

Digital Preferred 

Includes Limited Basic 
and Digital Starter 

100 BabyFirst Americas 
102 ESP News 
105 C-SPAN3 
106 Nat Gao WILD 
107 CurrentTV 
109 National Geographic 

Channel 
110 Science 
112 Military History 
113 Destination America 
117 We 
118 Oxygen 
123 Disney Junior 
124 Bloomberg TV 
125 Fox Business Network 
127 Syfy 
128 Sprout 
129 Nick Toons 
130 The Hub 
131 Nick Jr. 
132 Nick 2 
133 Teen Nick 
134 Encore Family 
135 Disney XD 
138 gmc 
139 MTV Hits 
140 MTV2 
141 tr3s 
142 MTV Jams 
143 VH1 Classic 
144 Centric 
145 GMT Pure Country 
147 GAG 
148 Fuse 
150 Encore East 
151 Encore West 
152 Encore Action 
154 Encore Mystery 
156 Encore Love 
158 Encore Drama 
160 Encore Western 
163 LOGO 

164 IFC 
165 Sundance Channel 
167 lndiePiex 
168 RetroPiex 
169 TCM 
170 Flix 
173 TV One 
175 BBC World News 
180 NFL Network 
184 RFD-TV 
185 Sportsman Channel 
223 National Geographic 

Channel HD 
241 Science HD 
257 NFL Network HD 
259 NBATV HD 
261 ESPN U 
265 ESPN Classic 
267 FOX Soccer Network 
271 MLB Network 
273 NBA TV 
274 CBS Sports Network 
275 NFL Network 
278 Sportsman Channel 
279 NHL Network 
635 nuvoTV 
637 EWTN en Espanol 
652 mun2 
810 Oxygen HD 
815 ESPNU HD 
816 FOX Soccer Channel HD 
821 Disney XD HD 
823 We HD 
825 Dertlnallon America HD 
828 TV One HD 
834 Fox Business 

Network HD 
838 CBS Sports Network HD 
841 Fuse HD 
842 gmc HD 
843 MGM HD 
844 MLB Network HD 
845 ESPNews HD 
846 NHL Network HD 
852 TCM HD 
855 Ou1door Channel HD 
866 IFC HD 
867 Encore HD 

Digital Preferred Plus 

Includes Limited Basic. 
Digital Starter, Digital Preferred, 

HBO and Starz 
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Digital Premier 

Includes limited Basic, 
Diglt~l Starler, Digital Preferred, 

Digital Preferred Plus, 
Sports Entertainment Package, 

Cinemax and Showtime 

Sports Entertainment 
Pacl<age 

180 NFL Network 
260 TV Games 
262 Fox College Sports 

Atlantic 
263 Fox College Sports 

Central 
264 Fox College Sports Pacific 
265 ESPN Classic 
266 NFL RedZone 
267 FOX Soccer Channel 
268 Gol TV 
269 NFL RedZone HD 
270 Outdoor Channel 
271 MLB Network 
272 Big Ten Network 
273 NBA TV 
275 NFL Network 
277 Tennis Channel 
278 Sportsman Channel 
279 NHL Network 

Premium Services 

Starz 

248 Starz HO 
370 Starz East 
371 Starz Edge 
372 Starz In Black 
373 Starz Kids & Family 
374 Starz Cinema 
375 Starz Comedy 
376 Starz West 
380 Starz Cinema West 

HBO 
228 H80 HD 
301 HBO East 
302 HB02 East 
303 HBO Signature 
304 HBO Family 
305 HBO Comedy 
306 HBO West 
310 HBO Zone 
311 HBO Latino 
876 H802 HD 
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an HBD Comedy HD 
878 HBO Signature HD 
879 HOD Family HD 
880 HOD Zone HD 
881 HOD Latino HD 
Cinemax 

233 Clnemax HO 
320 Clnemax East 
321 MoreMAX 
322 Cine max West 
324 ActionMAX 
325 ThrillerMAX 
327 WMAX 
328 @MAX-D 
329 5StarMAX 
330 OuterMAX 
853 ThritlerMAX HD 
854 WMAXHD 
860 DuterMax HD 
882 AcllonMax HD 
883 5StarMAX HD 
Showthne 

238 Showtime HD 
340 Showtime 
341 Showtlme Too 
342 Showtime Showcase 
346 Showtlme Beyond 
347 Showtlme Extreme 

The Movie Channel 

350 The Movie Channel 
352 The Movie Channel Xtra 

International Selections 

972 NEO Cricket 

Pay Per View 

501-503 PPV Movies & Events 
545-546 Adult PPV 
548 Adult PPV 
701-706 ESPN Game Plan/Full 

Court 
771-784 MLB Extra Innings/ 

NHL Center Ice 
856 IN Demand PPV HD 
857 iN Demand 

Game HD 
858 IN Demand 

Game 2 HD 
859 IN Demand 

Team HD 

Multilatino Pacl<ages 

Multilatino 

Available a Ia carte with 
subscription to Limited Basic 

29 Galavlslon 
601 Discovery en Espafiol 
602 CNN en Espanol 
603 FOX Deportes 
604 Bandamax 
605 tr3s 
606 History en Espanol 
608 Clnelatlno 
609 Vlendo Movies 
610 Cine Mexicano 
611 Gran Cine 
612 Canal 52MX 
614 HTV Musica 
615 La Familia Network 
616 TVE lnternacional 
617 WAPA America 
618 ESPN Deportes 
621 Canal 24 
622 GoiTV 
623 lnfinito 
624 Video Rola 
626 Multimedlos TV 
627 Ritmoson Latino 
626 SUR TV 
630 TeleHit 
631 TV Chile 
632 Latele Novela 
633 TBN Enlace 
635 nuvoTV 
636 Ecuvlsa 
637 EWTN en Espaiiol 
638 SUR Peru 
639 Mexico 22 
640 Telefe 
641 Once TV Mexico 
642 TV Columbia 
643 TV Dominicana 
644 TV Venezuela 
645 Utillslma 
646 De Pellcula Claslco 
647 Mexlcanal Network 
648 CBTV Mlchoacan 
652 mun2 
654 TsliiHit (West) 
655 Clneilltino (West) 
656 Galavj5lon (West) 
657 Cine Me)fcano (West) 
658 mun2 (West) 
659 Vlendo Movies (West) 
662 HITN 
663 Discovery Familia 

Multi Latino Plus 

Includes Limited Basic 
and MultiLatino 

Multolatino Extra 

Includes Limited Basic, 
Digital Economy and MultiLatino 

Multi Latino Max 

Includes Limited Basic, 
Digital Economy, MultiLatino 
and the following channels: 

8 ESPN 2 
9 ESPN 
10 FSN New Mexico 
29 Galavlsion 
36 Golf 
37 NBC Sports Network 
42 TNT 
43 TBS 
44 Bravo 

~~ ~r~e 
62 Nickelodeon 
73 MTV 
74 VH1 
114 BBC America 
119 Lifetime Movie Network 
218 TBS HD 
235 TLC HD 
249 TNT HD 
251 Golf Channel HD 
252 ESPN HD 
253 ESPN2 HD 
258 FSN New Mexico HD 
813 BBC America HD 
814 Galavlslon HD 
837 NBC Sports Network HD 
847 Spike HD 
851 Bravo HD 
862 Nickelodeon HD 
873 MTV HD 
839 Lifetime Movie 

Network HD 
871 VH1 HD 

MultiLatino Ultra 

Includes Limited Basic. 
Digital Economy, Digital 
Preferred and additional 

channels on MultiLatino Max 
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JM I .2.. '2012 

Davis Wright Tremaine LLP 
1919 Pennsylvania Avenue, N.W. 
Suite 800 
Washington, DC 20006 

To Whom It May Concern: 

Media Business Corporation ("MedlaBiz") utlffzes a murtl-step process to accurately Identify cable client 
franchise areas and associated ZIP and ZIP+4 Codas. (A ZIP+4 Code Includes the five digits of the United States 
Postal Service ZIP Code, a hyphen, and four more digits that determine a more precise location than the ZIP Code.) 

MedlaBfz developed this methodology to address the potenUal shortcomings In utilizing 5-dfglt ZIP Code data for 
"Effective Competition" petitions. This basic methodology has been In place for several years and has been used 
successfully In many Effective Competition cases at the FCC. 

Because ZIP Codes and municipal boundaries are created and managed by different government authorities, the 
boundaries of Zl P Codes and municipal boundaries often overlap. ZIP Codes frequently span between and beyond 
municipal boundaries. ZIP+4 Codes, however, usually reside In one and only one municipality. MedlaBiz uses Place, 
Minor Civil Division (MCD), and County boundaries from Dynamap®, a divlsfon of Pitney Bowes Business Insight, to 
determine municipal boundaries. MediaBiz uses the Dynamap® ZIP+4 Centroids database, which contains ZIP+4 
centroid correspondence for virtually all deliverable ZIP+4s, to ldenttfy ZIP+4 Codes within municipal boundaries, 
among the over 60 million ZIP+4s In all 50 states, DC, and Puerto Rico, basad on current data from the USPS and 
the U.S. Bureau of the Census, and the Tele Atlas master street database. 

MedlaBiz then utilizes Its ZIP+4 Code mapping to enable our clients to obtain proper "Direct-to-Home" (DTH) 
subscriber counts for their respective franchise areas by tracking DTH subscribers at the ZIP+4 Code level. (Where 
Media Biz determines that a ZIP Code falls entirely within a franchise area, however;·lt Is unnecessary to Identify DTH 
subscribers at the ZIP+4 Code level for that 5-dlglt ZIP Code. In these instances, MediaBiz identifies such 5-digit ZIP 
Codes and, accordingly, DTH subscribers are Identified by the 5-dlglt ZIP Code only. 

Only ZIP+4 Codes that meet specific criteria are Included In this report. The following criteria must be met: 
• The centroid of the Zl P+4 Code Is within the franchise area; and 
• The USPS ZIP+4 Record Type (from Dynamap® ZIP+4 Centroids) Is either H -high-rise or S- street 

Our methodology has been used by many multiple system operators (MSOs) as part of their Effective Competition 
relief efforts, and we believe this methodology produces the most accurate and detailed view of ZIP+4 data as it 
relates to cable franchise areas. 

Media Biz 

1810 Platte Street Denver CO 80202 (303)271-9960 www.medlablz.com 
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ECTR - Effective Competition Tracking Report sOC A> 
Provided by 
Satellite Broadcasting and Communications Association 

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition 
tracking request dated January 9, 2012 please find the following Direct-to-Home 
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary). 
The provision and use of this Effective Competition Tracking Report is governed by 
and subject to the terms and conditions of the Agreement for Provision and Use of 
Confidential Data, between your company and SBCA. 

Report Date: July 2, 2012 

ZIP Codes 

I Requested total for Santa Fe, NM 

Data is current through 5/31/2012 

Report Prepared by: 
Martin Esteves 
Manager, Membership and Data Management 
202-349-3630 
mesteves@sbca. org 

DTH Count 

9840 

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network 

residential subscriber totals. The following data collection procedures are applied by Members in the 

normal course of business: a) single accounts with multiple receivers are only counted once; b) 

commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit 

building has been counted as a separate residential subscriber; d) zip codes are taken from service 

locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid 

(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are 

included; and h) zip code information for Members' subscribers is periodically updated to reflect changes 

to zip codes by the United States Postal Service. 

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION 
1100 17th Street NW • Suite 1150 • Washington, DC 20036 • phone 202-349-3620 • fax 202-349-3621 



; oldest data from 20.12-0.5-31 
8750.10.0.01 1 
8750.110.0.1 1 
8750.110.0.2 0 
8750.110.0.3 4 
8750110.05 0. 
8750.110.0.6 2 
8750.110.0.7 3 
8750.110.0.8 1 
8750.110.0.9 6 
8750.110.10. 0. 
8750.110.11 1 
8750.110.12 2 
8750.110.13 1 
8750110.14 0 
8750110.15 3 
8750110.16 2 
8750110.17 2 
875011018 10 
8750.110.19 2 
8750110.20. 8 
875011021 2 
8750110.22 1 
8750110.23 1 
8750110.24 1 
875011025 2 
875011026 0 
875011027 0 
8750110.28 2 
8750.11029 0 
8750.11031 2 
8750.110.32 1 
875011035 8 
8750.110.36 1 
8750110.39 3 
875011040. 2 
8750.11041 1 
875011043 4 
8750.11044 1 
8750.11045 8 
8750.110.46 2 
8750.11047 0 
8750.11049 5 
8750.110.50 6 
8750.11051 1 
8750110.52 0 
8750.110.53 2 
8750.110.54 0 
875011055 3 
875011057 1 
875011058 1 
875011059 2 



875011060 0 
875011061 5 
875011065 3 
875011066 4 
875011067 6 
875011068 4 
875011069 3 
875011070 0 
875011072 2 
875011074 2 
875011076 2 
875011077 0 
875011078 2 
875011079 0 
875011080 0 
875011081 0 
875011082 1 
875011085 4 
875011086 2 
875011087 0 
875011088 3 
875011089 3 
875011090 0 
875011093 3 
875011094 1 
875011095 3 
875011096 1 
875011097 0 
875011098 1 
875011099 1 
875011100 1 
875011101 0 
875011102 1 
875011103 0 
875011104 1 
875011105 0 
875011106 0 
875011107 0 
875011108 0 
875011109 1 
875011110 0 
875011111 0 
875011112 0 
875011113 1 
875011114 0 
875011115 0 
875011116 0 
875011117 1 
875011118 0 
875011119 2 
875011120 2 
875011121 0 


